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Social Value & Social Return on Investment

P>ract|\t|;0>ne\r Training APE”LMP@ -E
MEAAAP2HA P 3 R HIEETE (RS R S E

1
2025 22H(75)] 09:30—17:30 N
202 S = e S

AE  EE gL
e L EEEEBIFRSROIZEE AP3ENXEEN/:BED
¢ 5|' = @Eﬁ%ﬂx=+$§

UNDP SDG % & N1 &858 15/ EM

QFQQF 86,000 5
ﬁ§1§ o g@p‘“ﬁ

ARig S T S Level 1BE@AES - & IEI ¥an -y
KSVIFRTE : A AT e S Level 1:8BAIGGEZHERK

o SRIZEERY - FEESROI/\[RH IJ&,\*/F%“FLA 5= SROIFRESESE o

SEURHPUrposel&iscopelofiimpact/management
B VM| dentifying{stakeholders a:xﬂa:ﬂaam

L ER Measuringithelamount(ofichanges;
Reflection\webinanZlopportunitystoltakelstock«andlask« ny/questions;

Session 4 : @@m
mm@mm@m

Session 5: gf&qreporting;

Lo
IEI AR RE S 58 ﬁ:%?i%%:arﬂﬁﬂnpn W & 1=

SOCIAL VALUE Speial Value GRO .

EEEEEEEEE 2 S
INTERNATIONAL —— TAIWEIN— e e Qg




